Q1. Where do you do most of your household's main food shopping?

Weighted base: All respondents
Tesco, Bishop Park Centre, BISHOPS STORTFORD

Tesco, Ware Road, HERTFORD
Tesco, West Street, WARE
Sainsbury's, BISHOPS STORTFORD
Waitrose, BISHOPS STORTFORD

Sainsbury's, Thorley Centre, BISHOPS STORTFORD

Tesco, East Road, Edinburgh Way, HARLOW

Waitrose, Bircherley Green Shopping Centre, HERTFORD

Sainsburys, Fifth Avenue/Allende Avenue, HARLOW
Sainsbury's, HODDESDON

Tesco, Church Langley Centre, HARLOW

Sainsburys, The Poplars, Magpie Crescent, STEVENAGE

Morrisons, Welwyn Garden City
Tesco, Old North Road, ROYSTON
Tesco, Great North Way, HATFIELD
Internet

Tesco, Harvey Centre, HARLOW

Co-op, Station Road, BUNTINGFORD

Bishops Stortford town centre

Sainsburys, Corey's Mill, Hitchin Road, STEVENAGE
Tesco, 58 High Street, BALDOCK

Somerfield, High Street, BUNTINGFORD

Asda, Water Gardens, HARLOW

Budgens, London Road, SAWBRIDGEWORTH

Weighted base: All respondents

Num %

1000 100.0%
155 15.5%
117 11.7%
107 10.7%

70 7.0%
64 6.4%
63 6.3%
51 5.1%
49 4.9%
32 3.2%
18 1.8%
18 1.8%
17 1.7%
17 1.7%
16 1.6%
15 1.5%
15 1.5%
14 1.4%
11 1.1%
11 1.1%
10 1.0%
10 1.0%
10 1.0%

7 7%

6 .6%

209

0

94

44

14

13

Zone
2 3 4 5

% Num % Num % Num % Num %
100.0% 172 100.0% 361 100.0% 135 100.0% 123 100.0%
.0% 3 1.5% 129 35.8% 20 15.0% 2 2. 0%
45.0% 18 10.6% 2 .5% 3 2.0% 0 . 0%]
.0% 98 56.8% 4 1.0% 5 4.0% 0 . 0%]
.0% 0 .0% 59 16.4% 3 2.5% 7 6. 0%
.0% 0 .0% 54 14.9% 7 5.0% 4 3. 0%
.0% 0 .0% 56 15.4% 2 1.5% 6 4. 5%
1.0% 2 1.0% 2 .5% 0 .0% 45 36. 5%
21.0% 3 2.0% 0 .0% 1 1.0% 0 . 0%]
.0% 7 4.0% 5 1.5% 0 .0% 20 16. 0%
2.5% 12 7.0% 0 .0% 1 .5% 0 . 0%]
.0% 1 .5% 7 2.0% 1 .5% 9 7. 5%
2.5% 0 .0% 0 .0% 12 9.0% 0 . 0%]
6.5% 3 2.0% 0 .0% 0 .0% 0 . 0%]
.5% 0 .0% 5 1.5% 9 7.0% 0 . 0%]
6.0% 2 1.0% 0 .0% 1 .5% 0 . 0%]
1.0% 3 2.0% 2 .5% 6 4.5% 1 1.0%
.0% 1 .5% 2 .5% 1 .5% 11 9. 0%
.5% 0 .0% 0 .0% 10 7.5% 0 . 0%]
.0% 0 .0% 9 2.5% 2 1.5% 0 . 0%]
.5% 1 .5% 2 .5% 7 5.0% 0 . 0%]
.5% 0 .0% 2 .5% 7 5.5% 0 . 0%]
.0% 0 .0% 0 .0% 10 7.5% 0 . 0%]
.0% 2 1.0% 2 .5% 0 .0% 4 3. 0%
.0% 0 .0% 0 .0% 0 .0% 6 5. 0%
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Q1. Where do you do most of your household's main food shopping?

Hertford town centre

Tesco, THE BROOKFIELD CENTRE - CHESHUNT

Tesco, Broadwater Retail Park, London Road, STEVENAGE

Ware town centre

Tesco, The Forum, STEVENAGE
Harlow town centre

Asda, 98 Town Centre, HATFIELD
Buntingford town centre

Waitrose, High Street, STEVENAGE

Marks and Spencer's, THE BROOKFIELD CENTRE - CHESHUNT
Stevenage town centre

Tesco, Springfield Road, CHELMSFORD

Welwyn Garden City town centre

Morrisons, Broadway, LETCHWORTH

Sainsburys, Letchworth Business Park, Third Avenue, LETCHWOR

Sainsburys, White Hart Lane, Springfield, CHELMSFORD

Tesco, Princes Road, CHELMSFORD

Waitrose, Hill Street, SAFFRON WALDEN

Sawbridgeworth town centre
Iceland, HODDESDON

Royston town centre

Morrisons, Broad Street, Cambourne, CAMBRIDGE

Somerfield, Oval Pin Green, STEVENAGE

Tesco, Chambers Lane, CAMBRIDGE

Weighted base: All respondents
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Q1. Where do you do most of your household's main food shopping?

Other

Weighted base: All respondents

Num
Asda, Monkswood way, Stevenage 10
Tesco, Stortford Road, Dunmow 9
Waitrose,_Bridge Street, Welwyn 4
Garden City
Aldi, Hoddesdon 4
Somerfield, High Street, Harlow 2
Marks and Spencer, South Street, >
Bishop Stortford
Sainsburys, Fifth Allende Avenue, >
Harlow
Marks and Spencer, Brookf_ield, >
Walham Cross, Hertfordshire
Braugham 2
Snowly parade 2
Local stores, Hertford 1
London Colney 1
S{iinsburys, Bell's Brook, 1
Biggleswade
Tesco, Hoddesdon 1
Brookfield 1
Co-op, Stanstead Abbots, Ware 1
Farmers Markets, Hertford 1
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Q2. When you do your household's main food shopping, how do you usually travel?

Weighted base: Excluding Zone
internet
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %
Weighted base: Excluding internet 985 100.0% 206 100.0% 169 100.0% 359 100.0% 129 100.0% 122  100.0%
Car/Van (as driver) 680 69.0% 137 66.2% 118 69.7% 253 70.5% 93 72.3% 79 65.2%
Car/Van (as passenger) 135 13.7% 23 11.1% 22 12.8% 52 14.5% 18 13.6% 21 17.2%
Walk 99 10.1% 31 15.2% 23 13.8% 27 7.5% 11 8.4% 7 5. 6%
Bus 48 4.9% 10 5.1% 4 2.6% 18 5.0% 5 3.7% 10 8. 6%
Goods delivered 10 1.0% 1 .5% 0 .0% 5 1.5% 2 1.6% 1 1.0%
Taxi 6 7% 1 .5% 2 1.0% 2 .5% 0 .0% 2 1. 5%
Bicycle 5 .5% 2 1.0% 0 .0% 2 .5% 1 .5% 0 . 0%
Train 1 L1% 1 .5% 0 .0% 0 .0% 0 .0% 0 . 0%
Other Scooter 1 L1% 0 .0% 0 .0% 0 .0% 0 .0% 1 1.0%
Q3. When you do your household's main food shopping at Q1, do you usually combine it with non food shopping on the same journey?
Weighted base: Excluding Zone
internet
Num 1 2 3 4 5
Num % Num % Num % Num % Num %
Weighted base: Excluding internet 985 100.0% 206 100.0% 169 100.0% 359 100.0% 129 100.0% 122 100. 0%
Yes 373 37.8% 75 36.4% 59 34.9% 140 39.0% 59 45.5% 40 32. 8%
No 613 62.2% 131 63.6% 110 65.1% 219 61.0% 70 54.5% 82 67.2%
Q4. Where do you do most of this non-food shopping?
Weighted base: Those Zone
combining with non-food
shopping
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %

Weighted base: Those combining with hon-food shopping 373 100.0% 75 100.0% 59 100.0% 140 100.0% 59 100.0% 40 100. 0%
Bishops Stortford town centre 140 37.5% 0 .0% 1 1.5% 119 84.6% 13 21.8% 7 18. 5%
Hertford town centre 64 17.2% 54 72.2% 8 13.2% 0 .0% 2 3.4% 0 . 0%
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Q4. Where do you do most of this non-food shopping?

Weighted base: Those Zone
combining with non-food
shopping
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %
Harlow town centre 34 9.0% 4 5.6% 6 10.3% 2 1.3% 1 2.3% 20 50. 8%
Ware town centre 28 7.6% 1 1.4% 23 39.7% 0 .0% 4 6.9% 0 . 0%]
Stevenage town centre 23 6.1% 2 2.8% 3 5.9% 2 1.3% 16 26.4% 0 . 0%
Welwyn Garden City town centre 12 3.2% 7 9.7% 3 5.9% 0 .0% 1 1.1% 1 1. 5%
Buntingford town centre 9 2.4% 0 .0% 0 .0% 0 .0% 9 14.9% 0 . 0%
Hoddesdon town centre 6 1.6% 0 .0% 6 10.3% 0 .0% 0 .0% 0 . 0%]
Edinburgh Way Retail Park, HARLOW 5 1.5% 0 .0% 0 .0% 2 1.3% 0 .0% 4 9. 2%
The Brookfield Centre, CHESHUNT 5 1.3% 0 .0% 3 5.9% 0 .0% 1 2.3% 0 . 0%
Royston town centre 5 1.2% 0 .0% 0 .0% 2 1.3% 3 4.6% 0 . 0%
Sawbridgeworth town centre 4 1.0% 0 .0% 0 .0% 2 1.3% 0 .0% 2 4. 6%
Baldock town centre 3 .8% 0 .0% 0 .0% 2 1.3% 1 2.3% 0 . 0%]
Hatfield town centre 3 .8% 3 4.2% 0 .0% 0 .0% 0 .0% 0 . 0%
Letchworth town centre 1 4% 0 .0% 0 .0% 0 .0% 1 2.3% 0 . 0%]
Galleria, HATFIELD 1 .3% 1 1.4% 0 .0% 0 .0% 0 .0% 0 . 0%
The Forum, STEVENAGE 1 2% 0 .0% 1 1.5% 0 .0% 0 .0% 0 . 0%
Water Gardens, HARLOW 1 2% 0 .0% 1 1.5% 0 .0% 0 .0% 0 . 0%]
Cambridge Retail Park, CAMBRIDGE 1 2% 0 .0% 0 .0% 0 .0% 1 1.1% 0 . 0%
Monkswood Retail Park, STEVENAGE 1 2% 0 .0% 0 .0% 0 .0% 1 1.1% 0 . 0%
Chelmsford town centre 1 2% 0 .0% 0 .0% 0 .0% 0 .0% 1 1.5%]
Queensgate Centre, HARLOW 1 2% 0 .0% 0 .0% 0 .0% 0 .0% 1 1. 5%
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Q4. Where do you do most of this non-food shopping?

Other

Local stores, Dunmow

Tesco, Church Langley Centre,
Harlow

Varies
Lakeside
Co-op, Station Road, Buntingford

Sainsbury's, Coreys Mill, Hitchin
Road, Stevenage

Local stores, Harlow

Marks & Spencer, Fore Street,
Hertford

Tesco, Brookfield Centre,
Cheshunt

Asda, Water Gardens, Harlow
Blue Water, Greenhithe, Kent
Local stores, Stanstead Abbotts
Cheshunt

Somerfield, Buntingford Hight
Street

Tescos, Old North Road, Royston
Epping

Marks & Spencer, Brookfield
Centre, Cheshunt, Waltham Cross

Sainsbury's, Harlow

Tesco, Bishop Park Centre, Bishops
Stortford

Tesco, Edinburgh Way, Harlow

Tesco, Harvey Centre, Harlow

Weighted base: Those
combining with non-food
shopping

Num %

4 1.

4 1.

0%

0%

7%
5%
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4%
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.3%

.3%

2%
2%
2%
2%

2%

2%
2%

2%

2%

2%

2%
2%

Zone
2 3 4 5

% Num % Num % Num % Num %
.0% 0 .0% 4 2.6% 0 .0% 0 . 0%]
.0% 0 .0% 4 2.6% 0 .0% 0 . 0%]
.0% 0 .0% 2 1.3% 1 1.1% 0 . 0%]
.0% 0 .0% 2 1.3% 0 .0% 0 . 0%]
.0% 0 .0% 0 .0% 1 2.3% 0 . 0%]
.0% 0 .0% 0 .0% 1 2.3% 0 . 0%]
.0% 0 .0% 0 .0% 0 .0% 1 3. 1%

1.4% 0 0% 0 .0% 0 0% 0 0%

1.4% 0 0% 0 .0% 0 0% 0 0%
.0% 1 1.5% 0 .0% 0 .0% 0 . 0%]
.0% 1 1.5% 0 .0% 0 .0% 0 . 0%]
.0% 1 1.5% 0 .0% 0 .0% 0 . 0%]
.0% 0 .0% 0 .0% 1 1.1% 0 . 0%]
.0% 0 .0% 0 .0% 1 1.1% 0 . 0%]
.0% 0 .0% 0 .0% 1 1.1% 0 . 0%]
.0% 0 .0% 0 .0% 0 .0% 1 1.5%
.0% 0 .0% 0 .0% 0 .0% 1 1.5%
.0% 0 .0% 0 .0% 0 .0% 1 1.5%
.0% 0 .0% 0 .0% 0 .0% 1 1.5%
.0% 0 .0% 0 .0% 0 .0% 1 1.5%
.0% 0 .0% 0 .0% 0 .0% 1 1.5%
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Q5. Where do you do most of your household's shopping for small scale 'top-up' food and convenience goods purchases?

Weighted base: All respondents (with exc)

Tesco, West Street, WARE
Bishops Stortford town centre

Tesco, Ware Road, HERTFORD
Sainsbury's, Thorley Centre, BISHOPS STORTFORD

Waitrose, BISHOPS STORTFORD

Hertford town centre

Waitrose, Bircherley Green Shopping Centre, HERTFORD

Tesco, Bishop Park Centre, BISHOPS STORTFORD

Budgens, London Road, SAWBRIDGEWORTH

Ware town centre
Sainsbury's, BISHOPS STORTFORD
Co-Op, Bengeo Street, HERTFORD

Buntingford town centre

Co-op, Station Road, BUNTINGFORD

Somerfield, High Street, BUNTINGFORD

Harlow town centre

Sawbridgeworth town centre
Sainsburys, Fifth Avenue/Allende Avenue, HARLOW
Tesco, Harvey Centre, HARLOW

Tesco, Church Langley Centre, HARLOW

Tesco, East Road, Edinburgh Way, HARLOW

Sainsburys, The Poplars, Magpie Crescent, STEVENAGE

Stevenage town centre

Weighted base: All respondents

(with exc)
Num %

837 100.0%
59 7.1%
58 7.0%
45 5.3%
40 4.8%
37 4.4%
37 4.4%
35 4.2%
30 3.5%
29 3.5%
27 3.2%
26 3.0%
19 2.3%
18 2.2%
18 2.1%
14 1.7%
13 1.6%
12 1.5%
11 1.3%
10 1.2%

8 1.0%
8 .9%
7 .9%
6 7%

30

34

Zone
2 3 4 5

% Num % Num % Num % Num %
100.0% 152 100.0% 286 100.0% 115 100.0% 103 100.0%|
1.2% 54 35.2% 0 .0% 3 2.9% 0 . 0%
.0% 1 .6% 52 18.2% 5 4.1% 1 . 6%
16.2% 13 8.5% 2 .6% 1 .6% 0 . 0%
.0% 0 .0% 38 13.2% 1 1.2% 1 1.2%
1.2% 1 .6% 32 11.3% 1 .6% 1 1.2%
16.8% 7 4.5% 0 .0% 0 .0% 0 . 0%
19.1% 1 .6% 0 .0% 0 .0% 0 . 0%
.0% 1 .6% 23 8.2% 5 4.1% 1 . 6%
.0% 0 .0% 0 .0% 0 .0% 29 28. 0%
.6% 22 14.8% 2 .6% 1 .6% 1 . 6%
.0% 1 .6% 23 8.2% 1 .6% 1 . 6%
9.2% 2 1.1% 0 .0% 1 .6% 0 . 0%
.0% 0 .0% 4 1.3% 15 12.9% 0 . 0%
.6% 0 .0% 0 .0% 17 14.7% 0 . 0%
.0% 0 .0% 0 .0% 14 11.8% 1 . 6%
.0% 2 1.1% 0 .0% 1 .6% 11 10. 7%
.0% 0 .0% 2 .6% 0 .0% 10 10. 1%
.0% 1 .6% 4 1.3% 0 .0% 7 6. 5%]
1.2% 0 .0% 2 .6% 0 .0% 6 6. 0%|
.6% 2 1.1% 2 .6% 0 .0% 4 3. 6%
.0% 1 .6% 0 .0% 0 .0% 7 6. 5%]
1.2% 0 .0% 0 .0% 5 4.7% 0 . 0%
1.2% 0 .0% 0 .0% 4 3.5% 0 . 0%
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Q5. Where do you do most of your household's shopping for small scale 'top-up' food and convenience goods purchases?

Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %
Sainsbury's, HODDESDON 6 7% 3 1.7% 2 1.1% 0 .0% 1 . 6% 0 . 0%
Internet 4 . 5% 3 1.7% 1 6% 0 .0% 0 .0% 0 . 0%
Welwyn Garden City town centre 4 4% 2 1.2% 1 . 6% 0 .0% 1 . 6% 0 . 0%
Much Hadham 4 4% 0 .0% 0 .0% 4 1.3% 0 .0% 0 . 0%
Sainsburys, Corey's Mill, Hitchin Road, STEVENAGE 3 .4% 0 .0% 0 .0% 0 .0% 3 2.9% 0 . 0%]
Marks and Spencer's, THE BROOKFIELD CENTRE - CHESHUNT 3 4% 0 .0% 1 .6% 0 .0% 0 .0% 2 2.4%]
Asda, Water Gardens, HARLOW 3 4% 0 .0% 1 . 6% 2 . 6% 0 .0% 1 . 6%
The Avenue, Bengeo, HERTFORD 3 .3% 1 . 6% 0 .0% 2 . 6% 0 .0% 0 . 0%
Puckeridge 3 .3% 0 .0% 0 .0% 0 .0% 3 2.4% 0 . 0%
Tesco, Viking Way, Bar Hill, CAMBRIDGE 3 .3% 1 .6% 1 .6% 0 .0% 1 . 6% 0 . 0%
Somerfield, Baldock Street, ROYSTON 2 .3% 0 .0% 0 .0% 2 . 6% 1 . 6% 0 . 0%
Marks & Spencer Simply Food, Garden Square Shopping Centre, 2 .2% 2 1.2% 0 .0% 0 .0% 0 .0% 0 . 0%]
Tesco, Chambers Lane, CAMBRIDGE 2 2% 2 1.2% 0 .0% 0 .0% 0 .0% 0 . 0%
Waitrose, High Street, STEVENAGE 2 2% 0 .0% 0 .0% 0 .0% 2 1.8% 0 . 0%
Hoddesdon town centre 2 2% 1 . 6% 1 . 6% 0 .0% 0 .0% 0 . 0%
Tesco, Great North Way, HATFIELD 2 2% 1 . 6% 1 . 6% 0 .0% 0 .0% 0 . 0%
Tesco, THE BROOKFIELD CENTRE - CHESHUNT 2 2% 1 .6% 1 .6% 0 .0% 0 .0% 0 . 0%
Tesco Express, HODDESDON 2 2% 1 . 6% 1 . 6% 0 .0% 0 .0% 0 . 0%
Hatfield town centre 2 2% 0 .0% 0 .0% 2 . 6% 0 .0% 0 . 0%
Tesco, 58 High Street, BALDOCK 1 2% 0 .0% 0 .0% 0 .0% 1 1.2% 0 . 0%
Tesco, Old North Road, ROYSTON 1 2% 0 .0% 0 .0% 0 .0% 1 1.2% 0 . 0%
Tesco, The Forum, STEVENAGE 1 2% 0 .0% 0 .0% 0 .0% 1 1.2% 0 . 0%
Royston town centre 1 2% 0 .0% 0 .0% 0 .0% 1 . 6% 1 . 6%
Baldock town centre 1 1% 1 . 6% 0 .0% 0 .0% 0 .0% 0 . 0%
Sele Farm, HERTFORD 1 1% 1 .6% 0 .0% 0 .0% 0 .0% 0 . 0%
Watton-at-Stone 1 1% 1 .6% 0 .0% 0 .0% 0 .0% 0 . 0%
Asda, 98 Town Centre, HATFIELD 1 1% 1 . 6% 0 .0% 0 .0% 0 .0% 0 . 0%
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Q5. Where do you do most of your household's shopping for small scale 'top-up' food and convenience goods purchases?

Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %
Waitrose, Hill Street, SAFFRON WALDEN 1 L1% 1 .6% 0 .0% 0 .0% 0 .0% 0 . 0%
Chelmsford town centre 1 1% 0 .0% 1 . 6% 0 .0% 0 .0% 0 . 0%
Kingshill, WARE 1 L1% 0 .0% 1 .6% 0 .0% 0 .0% 0 . 0%
Sainsburys, White Hart Lane, Springfield, CHELMSFORD 1 .1% 0 .0% 1 .6% 0 .0% 0 .0% 0 . 0%]
Waitrose, Hauxton Road, Trumpington, CAMBRIDGE 1 1% 0 .0% 1 . 6% 0 .0% 0 .0% 0 . 0%
St Albans town centre 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Asda, Queen Elizabeth Il Square, South Woodham Ferrers, CHEL 1 .1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%]
Morrisons, Broadway, LETCHWORTH 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Somerfield, Oval Pin Green, STEVENAGE 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Cambridge city centre 1 1% 0 .0% 0 .0% 0 .0% 0 .0% 1 . 6%
Tesco, Cambridge Road Industrial Estate, Minton, CAMBRIDGE 1 .1% 0 .0% 0 .0% 0 .0% 0 .0% 1 . 6%
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Q5. Where do you do most of your household's shopping for small scale 'top-up' food and convenience goods purchases?

Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4 5
% Num % % Num %
Local stores, Ware 15 1.8% 0 .0% 13 8.5% 0 .0% 2 1.8% 0 . 0%
Local stores, Stanstead Abbotts 12 1.5% 0 .0% 3 2.3% 9 1% 0 .0% 0 . 0%
Co-op, Cambridge Road, Stansted 11 1.3% 0 .0% 0 .0% 11 . 8% 0 .0% 0 . 0%
Z‘;rr‘?gxfe:;’”';wh Street, Old 10 1.2% 0 0% 0 0% 2 6% 0 0% 9 8.3
Local stores, Clavering 10 1.2% 0 .0% 0 .0% 9 1% 1 . 6% 0 . 0%]
Local stores, Henham 9 1.1% 0 .0% 0 .0% 9 1% 0 .0% 0 . 0%]
Local stores, Much Hadham 9 1.1% 0 .0% 0 .0% 9 1% 0 .0% 0 . 0%]
Local stores, Hertford 9 1.1% 6 3.5% 1 .6% 2 .6% 0 .0% 0 . 0%
Local stores, Bishops Stortford 7 .9% 0 .0% 0 .0% 7 .5% 0 .0% 0 . 0%
Local stores, Hertford Heath 6 7% 5 2.9% 1 .6% 0 .0% 0 .0% 0 . 0%
\(,:v';‘l‘:f;”g’ Stortford Road, Saffron 6 7% 0 0% 0 0% 5 9% 1 6% 0 0%
Local stores, Standon 6 7% 0 .0% 0 .0% 2 .6% 3 2.9% 1 . 6%
iggg'nzigh Street, Stanstead 5 6% 0 0% 5 3.4% 0 0% 0 0% 0 0%
Other Local stores, Harlow 5 .6% 0 .0% 0 .0% 0 .0% 0 .0% 5 4. 8%
Asda, Monkswood Way, Stevenage 5 . 6% 2 1.2% 0 .0% 0 .0% 3 2.4% 0 . 0%
Stansted 4 . 5% 0 .0% 1 . 6% 4 .3% 0 .0% 0 . 0%
Tesco, Stortford Road, Dunmow 4 4% 0 .0% 0 .0% 4 .3% 0 .0% 0 . 0%]
Varies 3 4% 2 1.2% 0 .0% 0 .0% 1 1.2% 0 . 0%
Local stores, Puckeridge 3 4% 0 .0% 0 .0% 0 .0% 3 2.9% 0 . 0%
Local stores, Braughing 3 4% 0 .0% 0 .0% 2 . 6% 1 1.2% 0 . 0%
Local stores, Watton At Stone 3 4% 3 1.7% 0 .0% 0 .0% 0 .0% 0 . 0%]
Braughing, Ware 3 .3% 1 . 6% 0 .0% 2 . 6% 0 .0% 0 . 0%]
London 3 .3% 1 . 6% 0 .0% 2 . 6% 0 .0% 0 . 0%
Local stores, Stevenage 3 .3% 0 .0% 0 .0% 0 .0% 3 2.4% 0 . 0%
A-Z, Chapel Hill, Stansted 3 .3% 0 .0% 1 . 6% 2 . 6% 0 .0% 0 . 0%
Co-op, Sele Farm, Hertford 2 2% 2 1.2% 0 .0% 0 .0% 0 .0% 0 . 0%
ﬁ?ﬁﬁii Spencer, Fore Street, 2 2% 2 1.2% 0 0% 0 0% 0 0% 0 . 0%
Sele Farm, Hertford 2 2% 2 1.2% 0 0% 0 .0% 0 .0% 0 . 0%]
(cont.)
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Q5. Where do you do most of your household's shopping for small scale 'top-up' food and convenience goods purchases?

Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %
Netto, Hoddesdon 2 2% 1 .6% 1 .6% 0 .0% 0 .0% 0 . 0%
Local stores, Stansted Mountfitchet 2 .2% 0 .0% 0 .0% 2 . 6% 0 .0% 0 . 0%]
Local stores, Elsenham 2 2% 0 .0% 0 .0% 2 . 6% 0 .0% 0 . 0%
Local stores, Takeley 2 2% 0 .0% 0 .0% 2 . 6% 0 .0% 0 . 0%
Marks & Spencer, South Street, o o 5 o 5 5
Bishop Stortford 2 2% 0 .0% 0 .0% 2 .6% 0 .0% 0 . 0%
Spar, Bush House, Harlow 2 2% 0 .0% 0 .0% 2 . 6% 0 .0% 0 . 0%
Spar, London Road, Bishops o o 5 o 5 5
Stortford 2 2% 0 .0% 0 .0% 2 .6% 0 .0% 0 . 0%
Local stores, Hunsdon 2 2% 0 .0% 2 1.1% 0 .0% 0 .0% 0 . 0%
Local stores, Dane End 2 2% 0 .0% 1 . 6% 0 .0% 1 . 6% 0 . 0%
Local stores, Buntingford 1 2% 0 .0% 0 .0% 0 .0% 1 1.2% 0 . 0%
Local stores, Old Harlow 1 1% 0 .0% 0 .0% 0 .0% 0 .0% 1 1.2%
Local stores, High Wych 1 1% 0 .0% 0 .0% 0 .0% 0 .0% 1 1.2%
Hertford Service Station, o o 5 5 5 5
Hertingfordbury Road, Hereford 1 -1% 1 - 6% 0 -0% 0 0% 0 0% 0 0%
Other Morrisons, Panshanger 1 1% 1 . 6% 0 .0% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Golders Green, o o 5 5 5 5
Finchley 1 L1% 1 .6% 0 .0% 0 .0% 0 .0% 0 . 0%
Waitrose, Bridge Street, Welwyn o o o 5 5 5
Garden City 1 L1% 1 .6% 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Rye road, Hoddeston 1 1% 0 .0% 1 . 6% 0 .0% 0 .0% 0 . 0%
Co-op, Rye Road, Stanstead o o o 5 5 5
Abbotts 1 L1% 0 .0% 1 .6% 0 .0% 0 .0% 0 . 0%
Local stores, Cheshunt 1 1% 0 .0% 1 . 6% 0 .0% 0 .0% 0 . 0%
Waitrose, Palace Gardens Shopping o o o 5 5 5
Centre, Enfield 1 L1% 0 .0% 1 .6% 0 .0% 0 .0% 0 . 0%
Co-op, Filey Close, Stevenage 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Local stores, Barley 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Local stores, Oaks Cross, Stevenage 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Local stores, Walkern 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Safeway, Colton Close, Stevenage 1 1% 0 .0% 0 .0% 0 .0% 1 . 6% 0 . 0%
Local stores, Sawbridgeworth 1 1% 0 .0% 0 .0% 0 .0% 0 .0% 1 . 6%
(cont.)
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Q5. Where do you do most of your household's shopping for small scale 'top-up' food and convenience goods purchases?

Weighted base: All respondents Zone
(with exc)
Num % 3 5
Num % Num % Num % Num % Num %

Local stores, The Stow, Harlow 1 1% .0% .0% 0 .0% .0% 1 . 6%
Other Poundland, Harvey Centre, Harlow 1 1% .0% .0% 0 .0% .0% 1 . 6%

Eﬁt‘;ﬁgz's’ Old Station Road, 1 1% 0% 0% 0 0% 0% 1 6%

Q6. Where do you do most of your household's shopping for clothes, footwear and other fashion goods?
Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %

Weighted base: All respondents (with exc) 965 100.0% 204 100.0% 167 100.0% 347 100.0% 133 100.0% 115 100.0%
Bishops Stortford town centre 241 25.0% 0 .0% 3 2.1% 192 55.4% 24 17.9% 22 18. 8%
Harlow town centre 190 19.7% 20 9.7% 52 31.1% 50 14.5% 7 5.1% 61 53.2%
Welwyn Garden City town centre 93 9.6% 57 28.1% 19 11.4% 4 1.0% 9 6.6% 4 3. 8%
Stevenage town centre 80 8.3% 19 9.2% 10 6.2% 4 1.0% 47 35.7% 0 . 0%
Hertford town centre 52 5.4% 33 16.3% 14 8.3% 2 . 5% 3 2.0% 1 . 5%
The Brookfield Centre, CHESHUNT 43 4.4% 15 7.1% 23 14.0% 0 .0% 3 2.6% 1 1. 1%
Cambridge city centre 31 3.3% 1 . 5% 0 .0% 14 4.1% 14 10.7% 2 1. 6%
Internet 28 2.9% 7 3.6% 3 1.6% 7 2.1% 8 6.1% 2 2.2%]
Ware town centre 13 1.4% 0 .0% 11 6.7% 2 5% 0 .0% 0 . 0%]
Chelmsford town centre 11 1.1% 0 .0% 2 1.0% 5 1.6% 0 .0% 4 3. 2%
Hatfield town centre 7 7% 5 2.6% 2 1.0% 0 .0% 0 .0% 0 . 0%
Baldock town centre 4 4% 0 .0% 1 5% 2 5% 1 1.0% 0 . 0%]
Water Gardens, HARLOW 4 4% 0 .0% 1 5% 2 5% 0 .0% 1 1.1%]
Sawbridgeworth town centre 3 .3% 0 .0% 0 .0% 2 .5% 0 .0% 1 1. 1%
Hoddesdon Town Centre 3 .3% 1 5% 2 1.0% 0 .0% 0 .0% 0 . 0%]
St Albans town centre 2 2% 1 5% 1 5% 0 .0% 0 .0% 0 . 0%]
Saffron Walden town centre 2 2% 0 .0% 0 .0% 2 5% 0 .0% 0 . 0%]
Queensgate Centre, HARLOW 2 2% 1 .5% 0 .0% 0 .0% 0 .0% 1 . 5%
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Q6. Where do you do most of your household's shopping for clothes, footwear and other fashion goods?

Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4 5
Num % Num % Num % Num % Num %
Buntingford town centre 1 1% 0 .0% 0 .0% 0 .0% 1 1.0% 0 . 0%
Royston town centre 1 1% 0 .0% 0 .0% 0 .0% 1 1.0% 0 . 0%
Galleria, HATFIELD 1 1% 1 .5% 0 .0% 0 .0% 0 .0% 0 . 0%
Letchworth town centre 1 1% 0 .0% 0 .0% 0 .0% 1 . 5% 0 . 0%
St Albans Retail Park, Griffiths Road, ST ALBANS 1 1% 0 .0% 0 .0% 0 .0% 0 .0% 1 . 5%

(cont.)

J8988 East Herts Household Survey - Weighted Results Tabulations by Zone (with exclusions)
Research and Marketing plus

April 2008

Page 13



Q6. Where do you do most of your household's shopping for clothes, footwear and other fashion goods?

Other

Mail order/catalogue

London

Lakeside Shopping Centre, West

Thurrock

Cheshunt

Bluewater, Greenhithe, Kent
Varies

Braintree

Abroad

Brookfield, Waltham Cross,
Hertfordshire

Brookfield Farm, Stevenage
Brighton

Freeport

Clacton

Enfield Town Centre

Kent

Madford Retail Park, Ware Road,

Hertford

Oxford Town Centre

Roaring Meg Retail Park, Stevenage

Midsummer Common, Cambridge

Waterglade Retail Park,
Clacton-on-Sea

Milton Keynes Town Centre

Cardiff
Epping

Weighted base: All respondents

(with exc)
Num %

46
24

21

“« A N > © ©

N RN R N W W

4.7%
2.5%

2.2%

. 9%

. 9%

.8%

7%

.6%

5%

.3%

.3%

2%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%
1%

w N © N O© W

N RN R © R~ N

Zone
2 3 4 5
% Num % Num % Num % Num %
6.1% 6 3.6% 18 5.2% 6 4.6% 3 2. 7%
2.0% 4 2.6% 11 3.1% 2 1.5% 3 2. 7%
2.6% 1 .5% 9 2.6% 1 .5% 6 4. 8%
1.5% 3 2.1% 2 .5% 1 .5% 0 . 0%
.0% 3 1.6% 5 1.6% 0 .0% 1 . 5%
1.0% 2 1.0% 2 .5% 2 1.5% 0 . 0%
.0% 0 .0% 7 2.1% 0 .0% 0 . 0%
.5% 1 .5% 2 .5% 1 1.0% 1 . 5%
1.5% 2 1.0% 0 .0% 0 .0% 0 . 0%
1.0% 1 .5% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 2 .5% 0 .0% 0 . 0%
.0% 0 .0% 2 .5% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.5% 0 .0% 0 .0% 0 .0% 0 . 0%
.0% 1 .5% 0 .0% 0 .0% 0 . 0%
.0% 0 .0% 0 .0% 0 .0% 1 . 5%
.0% 0 .0% 0 .0% 0 .0% 1 . 5%
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Q7. Where do you do most of your household's shopping for furniture, carpets and other floor coverings?

Num
Weighted base: All respondents (with exc) 737
Harlow town centre 130
Bishops Stortford town centre 107
Welwyn Garden City town centre 78
Edinburgh Way Retail Park, HARLOW 65
Stevenage town centre 57
Hertford town centre 42
Internet 36
Ware town centre 26
Roaring Meg North Retail Park, STEVENAGE 25
Fitzroy Park, BISHOPS STORTFORD 18
Cambridge city centre 13
Queensgate Centre, HARLOW 11
Sawbridgeworth town centre 8
Hatfield town centre 5
London Road, STEVENAGE 5
Buntingford town centre 4
Baldock town centre 3
THE BROOKFIELD CENTRE, CHESHUNT 3
Saffron Walden town centre 2
Roebuck Retail Park, STEVENAGE 2
Letchworth town centre 2
Princes Gate Retail Park, HARLOW 2
The Oaks Retail Park, HARLOW 1
Chelmsford town centre 1
St Albans town centre 1
Oldings Corner, HATFIELD 1
Hoddesdon Town Centre 1

%

100.

17.
14.
10.

W AN N

N =N R~ N

Weighted base: All respondents
(with exc)

0%

7%

5%
5%

.8%

.8%
.8%
.8%
.6%

.3%

4%
7%
5%
1%
7%
.6%
.6%
4%

4%

.3%
.3%
.3%
2%
2%
2%
1%
1%
1%

19
35

(w} N © W kK © © © ©

QO RN kR © © © ~ © O

% Num
100.0% 128
10.3% 22
2.1% 2
23.4% 19
2.8% 11
12.4% 9
23.4% 3
4.1% 10
1.4% 20
6.2% 2
.0% 0
.0% 0
.0% 3
.0% 0
7% 0
2.1% 1
.0% 0
7% 0
.0% 1
.0% 0
.0% 0
7% 0
.0% 2
.0% 1
.0% 0
7% 0
7% 0
.0% 1

100.

17.
1.
14.

6.

0%

6%

4%
9%

.8%

8%

.0%
7.
15.

4%
5%

4%

.0%
.0%
.0%
.0%
.0%
7%
.0%
.0%

7%

.0%
.0%
.0%
4%
7%
.0%
.0%
.0%
7%

Zone
3
Num %
273 100.
65 23.
88 32.
9 3
31 11.
4 1
2
11 3
2
0
16 5.
5 2
5 2
2
4 1
0
0
2
2
2
2
0
0
0
0
0
0
0

4 5
Num % Num %
0% 97 100.0% 87  100. 0%
7% 3 3.5% 24 27.5%
2% 6 6.3% 8 9. 2%
.3% 8 8.3% 6 7.0%
2% 2 2.1% 17 19. 74
.3% 26 27.1% 0 . 0%
7% 2 2.1% 1 . 7%
.9% 6 6.3% 3 3. 5%
7% 2 2.1% 1 . 7%
.0% 14 13.9% 0 . 0%
9% 1 1.4% 0 . 0%
.0% 5 5.6% 2 2. 14
.0% 0 .0% 3 3. 5%
7% 0 .0% 6 7.0%
.3% 0 .0% 1 . 7%
.0% 1 7% 0 . 0%
.0% 4 4.2% 0 . 0%
7% 0 .0% 0 . 0%
7% 0 .0% 0 . 0%
7% 1 7% 0 . 0%
7% 1 7% 0 . 0%
.0% 1 1.4% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 1 . 7%
.0% 0 .0% 1 1. 4%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
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Q7. Where do you do most of your household's shopping for furniture, carpets and other floor coverings?

Beehive Centre, Coldhams Lane, CAMBRIDGE

Waterhouse Lane, CHELMSFORD

Other

Waltham Cross

London

Varies

Mail order/catalogue
Edmonton

Stansted town centre
Lakeside Shopping Centre
Around the Hertfordshire area
Bluewater Retail Park
Local, Bishops Stortford
Takeley

Waltham Abbey

Cheshunt Town Centre

Friern Bridge Retail Park, Pegasus
Way, London

The Harvey Centre, Harlow

Madford Retail Park, Ware Road,
Hertford

Water Gardens, Harlow
Melbourn

The Oval, Stevenage
Long Melford

Kent

Norfolk

Weighted base: All respondents

(with exc)
Num

N~ W
N W R

N R N N N N W AN U N

N R R R R R~

1%

1%

.8%
.6%
.6%
4%
2%
2%
2%
2%
2%
2%

1%

1%

1%

1%

1%

1%

1%

1%
1%

(=)

QO O © © © O kR O© N R KR N XN O

S © © © © ©

Zone
2 3 4 5
% Num % Num % Num % Num %
.0% 0 .0% 0 .0% 1 7% 0 . 0%
.0% 0 .0% 0 .0% 0 .0% 1 . 7%
2.8% 13 10.1% 9 3.3% 3 3.5% 4 4. 2%
1.4% 3 2.7% 2 7% 1 1.4% 2 2. 14
7% 0 .0% 2 7% 2 2.1% 2 2. 8%
7% 3 2.7% 0 .0% 0 .0% 1 1. 4%
1.4% 0 .0% 0 .0% 2 2.1% 1 . 7%
.0% 0 .0% 4 1.3% 1 7% 0 . 0%
7% 0 .0% 0 .0% 0 .0% 2 2. 14
.0% 0 .0% 2 7% 0 .0% 0 . 0%
.0% 0 .0% 2 7% 0 .0% 0 . 0%
.0% 0 .0% 2 7% 0 .0% 0 . 0%
.0% 0 .0% 2 7% 0 .0% 0 . 0%
.0% 1 7% 0 .0% 0 .0% 1 . 7%
.0% 0 .0% 0 .0% 1 1.4% 0 . 0%
7% 0 .0% 0 .0% 0 .0% 0 . 0%
.0% 1 7% 0 .0% 0 .0% 0 . 0%
.0% 1 7% 0 .0% 0 .0% 0 . 0%
.0% 1 7% 0 .0% 0 .0% 0 . 0%
.0% 0 .0% 0 .0% 1 7% 0 . 0%
.0% 0 .0% 0 .0% 1 7% 0 . 0%
.0% 0 .0% 0 .0% 1 7% 0 . 0%
.0% 0 .0% 0 .0% 0 .0% 1 . 7%
.0% 0 .0% 0 .0% 0 .0% 1 . 7%
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Q8. Where do you do most of your household's shopping for household textiles and soft furnishings including bedding?

Weighted base: All respondents
(with exc)
Num %
Weighted base: All respondents (with exc) 860 100.0%
Harlow town centre 145 16.9%
Welwyn Garden City town centre 144 16.7%
Bishops Stortford town centre 129 15.0%
Stevenage town centre 64 7.5%
Edinburgh Way Retail Park, HARLOW 46 5.3%
Internet 41 4.7%
Hertford town centre 37 4.3%
THE BROOKFIELD CENTRE, CHESHUNT 32 3.8%
Cambridge city centre 30 3.5%
Roaring Meg North Retail Park, STEVENAGE 23 2.7%
Queensgate Centre, HARLOW 15 1.7%
Fitzroy Park, BISHOPS STORTFORD 9 1.1%
Ware town centre 7 . 8%
Hatfield town centre 5 . 6%
Chelmsford town centre 3 4%
The Oaks Retail Park, HARLOW 2 2%
Cambridge Retail Park, CAMBRIDGE 2 2%
Riverside Retail Park, CHELMSFORD 2 2%
Letchworth town centre 1 2%
Royston town centre 1 2%
Princes Gate Retail Park, HARLOW 1 1%
Baldock town centre 1 1%
Hoddesdon Town Centre 1 1%
A10 RETAIL PARK 1 1%
Buntingford town centre 1 1%
Plinston Retail Park, LETCHWORTH 1 1%
St Albans Retail Park, Griffiths Road, ST ALBANS 1 1%

179

15
57

SO O © O kK © © © © © © © A © O N

S

.0%

1%
32.

0%

.0%
12.

8%

.3%
. 9%
12.

8%

7%

.0%

2%

2%
.0%
.0%
.3%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.6%
.0%
.0%
.0%
.0%

.0%

153

37
35

10

13

10

SO O K kR © © © © © O kK kR © & O© W

S

100.0%

24.3%
23.2%

=~

1%

(o))

.8%

EN

.0%

N

.3%

o

5%

6.2%

.0%

.0%

.0%
.6%
.6%
.0%
.0%
.0%
.0%
.0%
.0%
.6%
.6%
.0%
.0%

.0%

Zone
3
Num %
307 100.
52 17.
23 7.
110 35.
2
22 7.
20 6.
0
5 1
20 6.
0
5 1
7 2
0
0
0
0
2
2
0
0
0
0
0
0
0
0
0

0%

0%

6%
7%

.6%

0%
4%

.0%

.8%

.0%

.8%
.3%
.0%
.0%
.0%
.0%
.6%
.6%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

.0%

12

N R O © © O KR kR © © O R O© R R O

=~

.0%

.3%
5%
4%
4%
7%
7%
.6%

5%

4%

7%

.0%
1%
.6%
.0%
.6%
.0%
.0%
.0%
1%
1%
.0%
.0%
.0%
.0%
.6%
.6%

.6%

5
Num %

102 100.0%|
39 38. 2%
8 7. 9%
9 9. 1%
0 . 0%]
12 11. 5%
6 5. 5%
1 . 6%
4 3. 6%
2 1.8%]
0 . 0%]
4 3. 6%
1 . 6%
0 . 0%]
1 . 6%
2 1.8%]
1 1.2%]
0 . 0%]
0 . 0%]
0 . 0%]
0 . 0%]
1 1.2%]
0 . 0%]
0 . 0%]
0 . 0%]
0 . 0%]
0 . 0%]
0 . 0%]
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Q8. Where do you do most of your household's shopping for household textiles and soft furnishings including bedding?

Sawbridgeworth town centre

Other

Mail order/catalogue
Lakeside Shopping Centre
London

Waltham Cross

Varies

Madford Retail Park, Hertford
Edmonton

Roebuck Retail Park, Stevenage
Bluewater Shopping Centre,
Cheshunt

Abroad

Around the Hertfordshire area
Braintree

Waltham Abbey

Water Gardens, South Gate
The Harvey Centre, Harlow
Enfield

Hitchin

Rushden

Norfolk

St. James Centre, Edinburgh Way,
Harlow

Weighted base: All respondents Zone
(with exc)
Num % 1 2 3 4
Num % Num % Num % Num %

1 1% 0 .0% 0 .0% 0 .0% 0

33 3.8% 9 5.2% 3 2.3% 13 4.1% 5
14 1.7% 2 1.2% 1 . 6% 9 2.9% 0
13 1.5% 3 1.7% 1 . 6% 5 1.8% 3
13 1.5% 3 1.7% 5 3.4% 2 . 6% 1
10 1.2% 1 . 6% 2 1.1% 4 1.2% 3

6 . 6% 3 1.7% 2 1.1% 0 .0% 1

4 4% 3 1.7% 0 .0% 0 .0% 1

3 4% 1 . 6% 2 1.1% 0 .0% 1

3 4% 0 .0% 1 . 6% 2 . 6% 0

2 .3% 0 .0% 2 1.1% 0 .0% 0

2 .3% 0 .0% 1 . 6% 0 .0% 1

2 2% 0 .0% 0 .0% 2 . 6% 0

2 2% 0 .0% 0 .0% 2 . 6% 0

1 2% 0 .0% 1 . 6% 0 .0% 0

1 1% 1 . 6% 0 .0% 0 .0% 0

1 1% 0 .0% 1 . 6% 0 .0% 0

1 1% 0 .0% 0 .0% 0 .0% 1

1 1% 0 .0% 0 .0% 0 .0% 1

1 1% 0 .0% 0 .0% 0 .0% 1

1 1% 0 .0% 0 .0% 0 .0% 0

1 1% 0 .0% 0 .0% 0 .0% 0

.0%
5%
.0%
.3%
.6%
.3%
.6%
.6%
.6%
.0%
.0%
.6%
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Q9. Where do you do most of your household's shopping for domestic electrical appliances, such as fridges, washing machines, kettles or hairdryers?

Weighted base: All respondents
(with exc)
Num %
Weighted base: All respondents (with exc) 933 100.0%
Harlow town centre 164 17.6%
Bishops Stortford town centre 153 16.4%
Edinburgh Way Retail Park, HARLOW 118 12.7%
Hertford town centre 98 10.5%
Internet 89 9.5%
Welwyn Garden City town centre 88 9.4%
Stevenage town centre 49 5.2%
Roaring Meg North Retail Park, STEVENAGE 34 3.7%
Queensgate Centre, HARLOW 30 3.3%
Ware town centre 11 1.1%
Cambridge city centre 9 1.0%
Fitzroy Park, BISHOPS STORTFORD 8 .9%
Oldings Corner, HATFIELD 7 7%
Hatfield town centre 5 . 6%
The Brookfield Centre, CHESHUNT 5 .5%
Hoddesdon town centre 4 . 5%
Monkswood Retail Park, STEVENAGE 4 4%
Waltham Cross town centre 2 2%
Roebuck Retail Park, STEVENAGE 2 2%
Royston town centre 2 2%
Saffron Walden town centre 2 2%
A10 Retail Park 2 2%
Buntingford town centre 1 1%
Letchworth town centre 1 1%
Sawbridgeworth town centre 1 1%
Hatfield Road, ST ALBANS 1 1%
Riverside Retail Park, CHELMSFORD 1 1%
St Albans town centre 1 1%

1
Num % Num

197 100.0%